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Research Series):

Both visitor attractions and events play pivotal rolesin the appeal of tourism destination regions to visitors by virtue of
being the main motivator of tourist trips and determining consumers choices. However, more recently visitor
attractions have become more multifaceted, have proliferated and fragmented in terms of form, location, scale and
style, and their role is undergoing major changes in a post-modern world as a result of consumer demands and
competitive innovations. Visitor Attractions and Events for the first time theoretically and empirically explores the
relations between events and attractions to offer new thinking of the role of space and place in shaping development,
management practices and strategies in the sector as well as future implications. The book reveals how location is
pivotal in the development, planning, and management of visitor attractions and events. Whereas the location of
natural attractionsis relatively fixed in space and their locations cannot be predetermined or relocated, human-made or
contrived attractions are more influenced by the planning process in the context of the locational decision-making
process. Competition and cooperation between visitor attractions and the aspects which shape these relations,
including complementarities, compatibility, knowledge spill overs and diffusion of innovations, product similarities
and spatia proximity remain largely ignored in the visitor attraction sector and thus are major elements in the focus of
this book. Comparative examples ranging from small to major attractionsin awide variety of locations are included.
This significant volume will appeal widely to all those interested in the visitor sector, such astourism, events, leisure
studies, destination management and sociology.

About the AuthorAdi Weidenfeld is a senior lecturer in tourism management at the Business School, Middlesex
University, London, UK, and avisiting researcher at Hanken School of Economicsin Vaasa, Finland. Adi has worked
on histwo-year Marie Curie Intra-European postdoctoral Fellowship at Hanken School of Economics, Finland and
completed his PhD in Geography at the University of Exeter, UK after graduating a Masters in European Property and
Development Planning at University College London, UK. His main interests include visitor attraction management,
tourism devel opment planning and policies, tourism clusters, knowledge transfer and innovation in tourism and
tourism cross border region. Richard Butler is an Emeritus Professor of Tourism, Strathclyde Business Schooal,
University of Strathclyde, Glasgow,UK, and Visiting Professor, Tourism Academy, NHTV University, Breda,
Holland. He has degrees in Geography from the University of Nottingham (B.A.) and the University of Glasgow
(PhD), and has been engaged in tourism research from 1964. He taught at the University of Western Ontario, Canada,
from 1967 to 1997, and then joined the University of Surrey, UK ,where he was Deputy Head of Research in the
School of Management Studies for the Service Sector. He then took a part time position as Professor of Tourism at the
University of Strathclydein 2005. He has also taught and conducted research at James Cook University in Australia,
CISET in Venice, Klaipeda College in Lithuania and Hong Kong Polytechnic University. His main research interests
are in the development process of tourist destinations, island studies and the impacts of tourism, the latter particularly
in the context of sustainability and resilience. Allan M. Williamsis aProfessor of Tourism and Mobility Studies,
School of Hospitality and Tourism Management, University of Surrey, UK. Allan Williams studied economics and
geography as an undergraduate, before completing his PhD at the London School of Economics, UK. Subsequently he
has worked at the Universities of Durham, Exeter, London Metropolitan and Surrey. His research focuses on the
relationship between mobility and economic devel opment, encompassing both tourism and migration. Recent books
include Tourism and Innovation (with Michael Hall), Wiley-Blackwell Companion to Tourism (edited with Lew and
Hall) and Migration Risk and Uncertainty (with Vladimir Bal). He is co-editor of Tourism Geographies, and a fellow
of the Academy of Social Science.



